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Begun with a brief historical retrospect of the consumer research in China 
and oversea, the paper unscrambles the recreational psychology in the 
consumption behavior among those who were born in 1970’s from the aspect of 
that the social psychology influences the consumption psychology. On the other 
hand, it analyzes the recreational marketing in the sight of brand molding based 
on the brief historical retrospect of marketing conception. At last the paper 
discusses the status of recreational marketing in the whole marketing tide and its 
developing trend. The paper is dissertated by literature analysis, interview on line 
and phone, and case study.  
Since the youth who were born in 1970’s will be the leading consumers in 
the future decade, they imply a tremendous market. As a type of experience 
marketing, recreational marketing grounds on the understanding and insight to the 
given consumers. The paper is expected to present some psychological arguments 
and suggestion for the brand marketing aimed at the given consumers after it has 
sum up the practice of recreational marketing and put forward to some theoretic 
interpretation about it. 
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